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Hello, everyone. I'm Takeda, CFO and Senior General Manager of
Global Strategy Headquarters. Thank you very much for taking
the time out of your busy schedule today to attend our Financial
Results Briefing for Q1 of the Fiscal Year Ending March 31, 2027.

First, | would like to express my deepest condolences to the
families of those who lost their lives in the 2026 Kumamoto
Earthquake. | would also like to express our heartfelt sympathy
to all those affected by the disaster.

Although there has been some impact on parts of our supply
chain, we have not identified any significant impact on our
business operations. We will continue to prioritize the safety of
our employees and strive to ensure a steady supply of products.
Furthermore, we will do everything in our power to support the
swiftest possible recovery and reconstruction of the disaster-
affected areas.

Now, | will explain the details of the financial results based on
the presentation material.
Please see the next page.



OMRON
Summary

® FY2026 Q1 Results

» Consolidated revenue and profit increased significantly Y/Y, driven by IAB

» |AB achieved significant Y/Y growth in both revenue and profit, by capturing Al-related demand
and expanding the customer base

* HCB and DSB achieved Y/Y growth in both revenue and profit, driven by strengthened sales and
marketing initiatives. SSB recorded revenue and profit largely in line with the previous year,
with performance varying across businesses

® FY2026 Full-year Forecasts

» Full-year revenue, operating profit, and net profit guidance raised from the initial plan
* |AB is expected to deliver significant growth in both revenue and profit, supported by a
business environment that exceeded our initial assumptions

There are two announcements today.

The first point is the results for Q1. Company-wide results
achieved significant revenue and profit growth, driven by strong
performance in IAB. IAB captured Al-related demand and
expanded its customer base, contributing to substantial revenue
and profit growth.

In addition, HCB and DSB saw increased revenue and profits,
driven by strengthened sales and marketing efforts. In SSB,
although results varied by business, both revenue and operating
profit were on par with the previous year.

The second point is our full-year earnings forecast. We have
revised our forecasts for revenue, operating profit, and net profit
upward from our initial plans. In particular, in IAB, we expect a
significant increase in both revenue and profit, driven by a
business environment that has been stronger than initially
anticipated at the start of the fiscal year.

Now, let's move on to the main explanation. See page five.
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1. Q1 FY2026 Results

*The Company has voluntarily adopted International Financial Reporting Standards (IFRS) beginning in FY2026.
Accordingly, the FY2025 and FY2026 financial figures presented in the material have been prepared in accordance with IFRS.

Copyright: 2026 OMRON Corporation. All Rights Reserved.




IQ1 Consolidated Results

Achieved significant Y/Y growth in both revenue and profit

OMRON

(¥bn)
FY2025 FY2026
Y/Y
Q1 Actual Q1 Actual

Revenue 166.5 209.9 +26.1%
Gross Profit 97.5 +28.8%
(%) (45.5%) (46.5%) (+1.0%pt)
Operating Profit 18.9 +226.0%
(%) (3.5%) (9.0%) (+5.5%pt)
Profit from Continuing Operations 14.4 +182.7%
Profit from Discontinued Operations -3.4

Profit attributable to OMRON shareholders 10.6 +131.1%
Average USD rate (JPY) 159.6 +13.9
Average EUR rate (JPY) 185.3 +224
Average CNY rate (JPY) 23.3 +3.2

* Consolidated results excluding DMB (after reclassification of discontinued operations)

First, here are the results for Q1 of FY2026. Please look at the
shaded area in the center of the table.

Revenue totaled JPY209.9 billion, up 26.1% YoY, driven by IAB.
Operating profit rose 226% to JPY18.9 billion, driven primarily by
an increase in gross profit resulting from higher revenue. In

addition, the operating profit margin improved significantly to

9%, up 5.5 percentage points.

Net Profit was JPY10.6 billion, up 131% YoY, driven primarily by
an increase in operating profit.
Next, | will explain the results by segment.




OMmRON
Q1 Results by Segment
Revenue and profit up Y/Y in IAB, HCB and DSB, down Y/Y in SSB
Revenue opP (¥bn)
FY2025 FY2026 FY2025 FY2026
Y, Y/Y
Q1 Actual Q1 Actual i Q1 Actual Q1 Actual b
10. o 100.8%
IAB _ 95.6 131.2 +37.29% 0} 213 +1008%
Industrial Automation (11.1%) (16.2%) (+5.1%pt)
HCB 312 36.4 16.7% 1.2 2.4 +101.7%
Healthcare (3.8%) (6.6%) (+2.8%pt)
SS.B . . 248 242 2.0% 0.2 0.1 -62.5%
Social Systems, Solutions & Service (0.7%) (0.3%) (-0.4%pt)
DSB *2 -0.1 0.3 -
. 10.6 13.1 +22.8%

Data Solutions - (1.9%) -
1.6 1.8 17.5%
Include JMDC 107 12.6 +17.5% o
(14.5%) (14.5%) (-0.0%pt)
Eliminations & Corporate 4.2 4.9 +16.5% -6.1 -5.1 -
5.8 18.9 226.0%
Total 166.5 209.9 +26.1% e
(3.5%) (9.0%) (+5.5%pt)

*1. Figures shown in brackets under OP are OPMs.
*2. DSB includes the financial results of JMDC, consolidation adjustments (the amortization of intangible assets other than goodwill associated with

the consolidation, etc.) and other financial figures related to data business.
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First, IAB. In addition to capturing demand for investments in
semiconductors and secondary batteries driven by demand for
Al, the expansion of our customer base contributed to revenue
of JPY131.2 billion, a 37.2% increase from the previous year. As a
result, operating profit rose significantly by 101% to JPY21.3
billion.

Next, HCB. In the blood pressure monitor business, sales
initiatives through online channels—primarily in Japan, China,
and Asia—proved successful, resulting in revenue of JPY36.4
billion, a 16.7% increase from the previous year. Operating profit
rose 102% to JPY2.4 billion, driven by increased revenue.

Next, SSB. Although the energy storage systems business
performed sluggishly, the railway business and management
services business remained strong, resulting in both revenue and
operating profit remaining at the previous year’s levels.

Finally, DSB. JMDC expanded its revenue, primarily in the
pharmaceutical industry, by strengthening its sales capabilities
and expanding its medical data resources. DSB as a whole
posted revenue of JPY13.1 billion and operating profit of JPY300
million, achieving growth in both revenue and profit.

See the next page.



. . . . OMRON
I Q1 Results: Analysis of Change in Operating Profit (Y/Y)
Significant gross profit growth driven by revenue growth in IAB. Operating profit
increased by ¥13.1 bn despite continued growth investments
(¥bn)
®Increased fixed costs
-4.9
®GP increase on ®Higher GP (Labor costs-1.5 / Expenses-3.4)
higher revenue margin Higher SG&A @Decrease in
+13.2 +0.1 -3.1 Higher R&D  gther expenses
Miﬁ +0.8 -1.8 +0.7 18.9
Selling price initiatives  +0.8 | 5, -0.8
Production added value -0.1 Eipzéscsssts,g_g Labor costs -0.6 —
Inventory valuation loss -1.2 Expenses 12
. Variable costs down -1.5
Forex impact Production cost ratio  +2.2
+4.0 Others -0.9
5.8 - Ref: Revenue by BC
| IAB +247
. HCB  +18
SSB 06
Q1 FY2025 DSB  +24 Q1 FY2026
Actual Actual
+13.1Y/Y >
7

This is a step chart comparing operating profit to the previous
year. | will explain this from the left.

The first item is the GP increase on higher revenue. Driven by a
significant increase in revenue, primarily in IAB, the Company’s
overall profit rose by JPY13.2 billion.

Next is the higher GP margin. Although the Company was
affected by rising material prices, improvements in its business
mix and manufacturing fixed-cost ratio led to an overall increase
in profit of JPY100 million.

Next is the increased fixed costs. As planned, we made growth
investments focused on our core businesses, resulting in a
company-wide decrease in profit of JPY4.9 billion.

Finally, other expenses. Due to the elimination of one-time
expenses related to the previous year’s structural reforms,
company-wide profits increased by JPY700 million.

That concludes our report on our performance.
Next, | will explain our full-year outlook. See page nine.
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FY2026 Full-year Forecasts




. . omRen
I Operating Environment Outlook: Q2 and beyond
IAB is expected to see a stronger-than-expected operating environment, while
the other businesses are expected to remain in line with initial expectations
IAB Operating environment exceeding initial expectations, supported by robust capital
IEwEE] investment in the semiconductor and secondary battery industries driven by Al demand

Automation *Details to be covered later

In line with the initial expectations, BPM market is expected to remain solid, while
HCB demand in China remains flat Y/Y
Inteelifteztie BPM: Solid globally, while weak consumer spending in China continues to drive a shift toward lower-priced products

Nebulizers: Weak, mainly in the offline market, due to a fewer infectious disease cases and a mild winter in Latin America

In line with the initial expectations, overall operating environment remains solid, while
competition intensifies in the residential renewable energy market
ESS: Solid demand for residential renewables, backed by subsidies, while competition intensifies due to aggressive pricing

SSB

Social Systems,

Railway: Firm capex by railway operators

In line with the initial expectations, overall operating environment remains solid, led
by health big data business
JMDC: While usage of medical data by pharma and life/non-life insurers is firm, competition is intensifying

Growing demand for diverse healthcare services, driven by rising healthcare and wellnesses awareness

First, here is our assessment of the business environment
starting in Q2.

Please see IAB. We expect a business environment that will be
stronger than initially projected. | will explain the details later.

Next, HCB. As initially anticipated, we expect the global blood

pressure monitor market to remain robust. On the other hand,
the Chinese market is expected to remain flat compared to the
previous year, as consumer spending continues to be sluggish.

Next, SSB. We expect the business environment to remain
generally strong. On the other hand, in the residential renewable
energy market, we expect the competitive environment to
become more challenging than initially anticipated due to
aggressive pricing by competitors.

Finally, DSB. As anticipated at the beginning of the fiscal year, we
expect the business environment to remain robust, particularly
in our health big data business.

Next, | would like to share the company-wide earnings outlook.



o o OMmRON
Forecast: Consolidated Earnings
Upward revision to Revenue, Operating profit and Net profit
(¥bn)
202
FY2026 FY2026 Cha. Vs. Plan FY2025 Yy
.. Initial Plan Forecast ...
Revenue 820.0 880.0 +71.3% 768.1 +14.6%
Gross Profit 382.0 410.0 +7.3% 3518 +16.5%
(%) (46.6%) (46.6%) (+0.0%pt) (45.8%) (+0.8%pt)
Operating Profit 62.0 80.0 +29.0% 56.4 +41.7%
(%) (7.6%) (9.1%) (+15%pt) (7.3%) (+1.7%pt)
Profit from Continuing Operations 45.0 58.0 +28.9% 385 +50.5%
Profit from Discontinued Operations -14.5 -14.5 -13.5
275 40.5 +47.3% 22.2 +82.1%
Profit attributable to OMRGN sharehelders
Continuing Operations Basis
ROE Approx. 5.5% Approx. 7.0% 48% -
ROIC Approx. 4.0% Approx. 5.5% - 3.8% -
EPS (JPY) 228.86 294.97 +66.1 195.92 99.0
Average USD rate [JPY) /O 1562 +1.2 150.3 +5.8
Herage EURTAO UPY) | | e e 0 RN 13 BS 474
Average CNY rate (JPY) 220 23.1 +1.1 21.1 +19
* Consolidated results excluding DMB (after reclassification of discontinued operations)
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Please look at the shaded area in the center of the table.

We expect revenue of JPY880 billion, gross profit of JPY410

billion, a gross profit margin of 46.6%, operating profit of JPY80

billion, and net profit of JPY40.5 billion. We have revised our
forecasts for revenue, operating profit, and net profit upward.

Based on our Q1 results and the favorable business environment
expected for Q2 and beyond, we have revised our business plan.

| will explain this in detail in the slide for each segment.

10



. OmRON
Forecast: Earnings by Segment
Revenue and profit revised upward for IAB and HCB, downward for SSB
Revenue op (¥bn)
FY2026 FY2026 e ot FY2025 FY2026 v vy *1
Initial Plan Forecast 9. Vs Initial Plan Forecast 9- 5.
IAB . . 1400 i 126% +219% 440 65.0 +47.7% +64.9%
Industrial Automation (10.0%)*2 (13.0%) (+3.0%pt) (+3.4%pt)

i +3.3% 3%
Lafel: 150.0 155.0 +3.3% +6.7% 150 15.5 a2
Healtheare o BEEES00000000  _ (O0% BRRUIOORN 00 - 18%pY
X -13.3% 5%

SS_B | . 153.0 148.0 -3.3% +2.7% 225 19.5 0%
Social Systems, Solutions & Service (14.7%) (13.2%) (-1.5%pt) (-0.3%pt)

I 4 - 1%
DSB "3 620 o . o212% 50 5.0 +20.1%
Data Solutions (8.1%) (8.1%) - (-0.1%pt)
115 11.5 - +9.3%
60.5 60.5 - +19.9%

(19.0%) (19.0%) - (-1.8%pt)

Eliminations & Corporate 15.0 15.0 - -14.1% 245 -25.0 -
62.0 80.0 +29.0% +41.7%

Total 820.0 880.0 +7.3% +14.6% )

(7.6%) (9.1%) (+1.5%pt) (+1.7%pt)

*1.Y/Y comparisons by segment are based on FY2025 results for which IFRS closing procedures have not yet been completed.

*2. Figures shown in brackets under OP are OPMs.

*3. DSB includes the financial results of JMDC, consolidation adjustments (the amortization of intangible assets other than goodwill associated with the consolidation,
e nd other financial figures related to data business.
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First, IAB. We have revised our forecasts upward for both
revenue and operating profit. We expect to see significant
growth in both revenue and profit as we continue to attract
investment demand that exceeds our initial projections and
steadily expand our customer base.

Please note that the outlook for this business is based on the
assumption that the materials for which procurement has been
secured at this point. We will continue to strengthen our
procurement of materials and steadily capture the strong
demand.

Next, HCB. Reflecting the impact of foreign exchange impact, we
have revised our forecasts for both revenue and operating profit
upward. We anticipate increased revenue and profit, factoring in
the effects of strengthened sales promotions through online
channels and the launch of new products.

Next, SSB. In light of changes in the competitive landscape of
the energy storage system market, we have revised our initial
forecasts for both revenue and operating profit. Amid continued
aggressive pricing by competitors, we will steadily implement
measures to expand our market share.

Finally, DSB. There have been no changes to either revenue or
operating profit from the initial plan.

See the next page.
11



I Full-year Forecast: Analysis of Change in Operating Profit (vs. Initial Plan) emsen

Operating profit expected to increase by ¥18.0 bn from the initial plan, mainly
driven by strong revenue growth in IAB

@lIncreased fixed costs (¥bn)

-5.8

(Labor costs-2.2/Expenses-3.7)

@GP increase on @Higher GP )
@Decrease in

higher revenue margin i .
9 Higher SG&A Higher R&D other expenses
+234 +1.5 -5.1
0.7 +0.1 80.0
. ggﬁing price initiatives :é; Labor costs -1.5 | apor costs -0.6 IAB Business foundation
Forex impact Production added value +0.0 EXPeNses =36 Expenses -0.0 Strengthening  +0.0
62.0 11 Inventory valuation loss +0.6 Others +0.1
. Variable costs down -2.0
Production cost ratio  +0.8
Ref : Revenue by BC | Others 03
*IAB +55.0
*HCB  +0.0
-SSB -5.0
-DSB +0.0
FY2026 FY2026

Initial Plan .. Forecast
+18.0 vs. Initial Plan >
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This is a step chart comparing the revised operating profit with
the initial plan. In this slide, | will explain the factors behind the
upward revision of operating profit.

First, GP increase on higher revenue. Due to revenue growth in
|AB, we expect a company-wide increase in operating profit of
JPY23.4 billion.

Next, higher GP margin. We expect a JPY1.5 billion increase in
operating profit company-wide. We expect to offset the rise in
material prices and logistics costs—which have exceeded our
initial projections—through improvements in our business mix
and the effects of our pricing strategies.

Next, increased fixed costs. The main factor is an increase in
revenue-based expenses. By implementing growth investments
in accordance with our initial plan, we will lay the groundwork
for growth in the next fiscal year and beyond.

There have been no significant changes to other expenses from

the initial plan.
Starting with the next slide, | will explain about IAB in detail.

12



OMmRON

I IAB: Operating Environment Outlook for Q2 and beyond

Al-driven capital investment in the semiconductor and secondary battery industries
exceeds initial expectations and remains strong

Industries Operating Environment Outlook

i Semi- - Continued expansion of global investment in advanced semiconductors,
EEE duct driven by Al demand. In China, investment by equipment manufacturers
wmconductor continues to expand, backed by localization efforts

- Capital investment by related manufacturers remains solid, driven by

AXI data center demand
+ EV: Overall EV-related capital investment remains flat, despite strategic
& EV/ investments in selected areas amid weak demand
Secondary o ) )
} Battery - Secondary battery: ESS-related capital investment remains at a high level,
backed by data center demand
E—:—: Other - Capital investment demand is expected to recover gradually on a global basis

* All industries excluding Semiconductor, AXI and EV/Secondary Battery

13

First, here is our assessment of the business environment for I1AB.

Take a look at the semiconductor industry. We expect global
capital investment in advanced semiconductors to continue
expanding, driven by demand for generative Al. In China as well,
equipment manufacturers are expected to continue expanding
their investments.

We also expect capital expenditures for AXI to remain robust,
driven by demand from data centers.

Next is the EV and secondary battery industry. We expect capital
expenditures for EVs to remain largely flat overall, although
strategic investments are anticipated in certain regions and by
certain manufacturers.

On the other hand, capital investment in secondary batteries is
expected to remain at a high level for data centers.

See the next page.

13



OMmRON

I IAB: Trend of Order Levels

Q1 order levels continued the upward trend from the second half of FY25, driven by
Al-related demand

Order levels Background of order trends of Q1

1.67
(FY22 Q4=1.00) @ capture of Al-driven capital

(Constant currency basis)

investment demand
- Advanced semiconductor investment
- Secondary battery investment for data centers
- Al server PCB inspection demand

0.94 0.94 © Expansion of the customer base

- Expansion of the new product lineup to meet
customer needs

FY22 Fv24 FY25 FY26 R )
Q@ Q Q@ Q@ Q@ Q Q@ Q@ Q4 Qi - Visualization of customer transaction status and

enhanced proposal capabilities

14

| will now explain the trends in order levels.

As you can see, the level of orders received during Q1 continued
to rise significantly, following the trend from Q4 of last fiscal year.
There are two main reasons for this.

The first point is capturing demand for capital investment driven
by the demand for Al. In addition to investments in advanced
semiconductors and secondary batteries for data centers, the
Company is successfully capturing demand for PCB inspection
for Al servers.

The second point is expanding our customer base. While
expanding our lineup of new products, we are also visualizing
our business relationships with 110,000 global customers and
using that data to strengthen our proposal activities with our
distributors.

These efforts have led to orders from a wide range of industries.
See the next page.

14



OMRON

I IAB: Growth-Driving Industries and products (Q1 Revenue, Y/Y)

Revenue growth achieved across a broad range of industries and products, in addition
to Focus industries

Industries Products
Focus Industries Other Industries’
[Revenue Mix] [Revenue Mix] AXI
S 9
Approx. Approx. + 2 5 7 A)
20% 80% Growing demand for X-ray
inspection of Al servers and PCBs
. Secondary *
Semiconductor New Product
Battery

+46%  +46% +14% +312%

Visualization of customer
transaction status and enhanced

proposal capabilities Continuous new product

Increased investment by Increased investment in I hes (35 models in total)
aunches models in tota

semiconductor equipment data center ESS
manufacturers

*1 Revenue excluding Semiconductor and EV/Secondary Battery Industry, and AXI
*2 Cumulative revenue of products released after FY24 15

In this slide, | will explain the industries and products that drove
growth in Q1.

Please look at the left side of the slide. We achieved strong
growth in the semiconductor and secondary battery industries,
which we have identified as our focus industries. Furthermore, in
the other Industries—which accounts for approximately 80% of
revenue—we have achieved double-digit growth by meeting the
diverse needs of our customers.

Please look at the right side of the slide. By product category,
AXI has seen significant growth. Driven by growing demand for
data centers, the Company achieved exceptionally strong growth
of 257%.

In addition, the new products we have been continuously
introducing to the market since FY2024 have been well received
by our customers, and revenue is steadily increasing.

On the next page, | will explain OMRON'’s competitive strengths
that support growth in our focus industries.

15



I IAB : OMRON'’s Competitiveness (Semiconductor Industry) emren

OMRON's unique capability to develop control applications delivers a strong
competitive advantage

OMRON'’s Competitive Strength Examples of Control applications

by Manufacturing process

Capability to develop high-speed and oxidation iy Glafie]
high-precision control applications through

Thin film Workpiece temperature
forming uniformity control
esist coatin

co-creation with customers
Lo- Integrated control technology
% combining control devices
— and software
Unique software development

i capability for solving complex
\?j/ technical challenges

ssac01d pua-juoly

Constant monitoring of foreign matter an
cleanliness management

ssacoud pua-)peg

* Dedicated semiconductor R igh-speed transport with vibration
s . e . (Pl Ty suppression
application engineers S
H H £  Finished product 3D X-ray inspection
S, co-creating next-generation § inspection
; technologies with customers 2 Inter-process mation of FOUP transport
=

16

The growth of the semiconductor and secondary battery
industries is not solely due to market expansion. We believe our
ability to develop applications that address the increasingly
complex challenges faced by manufacturing sites is what
enables us to capture demand.

In the semiconductor industry, as miniaturization and stacking
continue to advance, the demand for manufacturing
technologies that deliver high speed, high precision, and high
quality is growing year by year. Through many years of co-
creation with our customers, OMRON has developed numerous
proprietary control applications designed to solve these
challenges. By coordinating control devices through software,
we are able to achieve high-speed, high-precision control that
would be impossible with individual devices alone, and this
contributes to our technological competitiveness.

Furthermore, as shown on the right side of the slide, we offer a
wide range of control applications across the entire
semiconductor manufacturing process, from front end to back
end. OMRON's strength lies in its ability to deliver value not only
at individual stages but throughout the entire manufacturing
process, which has earned high praise from customers and led
to their continued adoption of our solutions.

We will continue to achieve further growth by creating
competitive applications.

That concludes our presentation on the full-year outlook for
FY2026.



3. CFO Message

As explained earlier, in Q1, we posted strong results in both
revenue and profits, particularly in |AB.

Next, I'd like to talk about the Group's efforts that have led to
these results. See the next page.
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Timeline for Realizing GEMBA DX

Devices positioned as growth driver up to 2030. Restore competitive advantage by growing
device sales to boost probability of achieving GEMBA DX

Priority focus on
Growth derived

strengthening devices from data services

Prioritize strengthening the competitiveness of the :
device business through 2030, (@)
while driving growth and establishing the foundation for Growth driven

GEMBA DX :
by devices

In the mid-term roadmap for 2030 that we announced last
November, we outlined our policy to return to our roots and
make strengthening the competitiveness of our device
business—which supports our data services—our top priority.
We view our Q1 results as a sign that the initiatives we have
been pursuing since the structural reforms have begun to yield
tangible results.

Strengthening the competitiveness of the device business is
leading to the expansion of our customer base not only in IAB
but across all of our business segments.

See the next page.
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.. OmRoN
Initiatives to expand Customer Base

Expanded customer base through strengthened “VALUE” and “FRONT"”

IAB HCB SSB
Market-tailored & Al-powered high-value products
“ B ~ 2
Data Flow Controller @ - Pulse Wave BPM — J::tat::ys::::‘laegs: l‘j'::‘iis
(Released in Sep. 2025) (Global rollout since 2024) (Released in May 2025)
Al . ' i
” TN Cuff-integrated BPM - Al Triple Energy
VALUE E" Machine Vision System (Cgina) l Storage System
(Oct. 2025) (Aug. 2025) - (Oct. 2025)

R Laser Displacement = Rechargeable large- PV monitor and
" Sensor %7 display BPM (China) ‘ J Power conditioner
-~ (Dec. 2024) (Aug. 2025) - for PPA providers

35 Models in Total (Aug. 2026)
X X X
Enhanced sales and marketing through stronger sales channels and data utilization

FRONT Global rollout of a customer-data-driven Global rollout of a successful ErpprTuetes) eeflen el e

. o . stronger sales efforts across both
sales and marketing model digital marketing model e
existing and new home channels
—

Expansion of Customer Base

*1 Enables automatic charging control using cloud-based Al
*2 Among the storage units of the same capacity class in Japan (As of Apr. 2025, Company research) 19

First, enhancing VALUE. Since the structural reforms, we have
launched numerous new products across our various business
segments that are tailored to regional and market needs. We are
also gradually releasing high-value-added products that
incorporate Al technology.

Next, FRONT: We are also working to strengthen our sales and
marketing efforts. In addition to strengthening our sales
channels, we will build a system that leverages data to deliver
optimal value to each customer more efficiently.

These initiatives have strengthened relationships with existing
customers, helped attract new customers, and led to the
expansion of our customer base.

Our customer base is the foundation that supports OMRON's
sustained growth. We will continue to enhance our
competitiveness from both the VALUE and FRONT perspectives
and further expand our customer base.

19



OMRON
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Finally, I would like to share a few closing remarks.

As explained today, “SF 2nd Stage”, launched this fiscal year, got
off to a strong start. Although we have revised our full-year
earnings forecast upward this time, we are by no means satisfied
with this level.

First, we will work to strengthen our supply capabilities, starting
with procurement, to ensure we can fully meet the strong
demand from our customers.

Furthermore, while we are working to expand our customer
base—though I did not go into detail about this today—we aim
to achieve further growth in our business performance this fiscal
year by rigorously implementing disciplined investment.

We have already identified the measures we need to take and
are putting them into action. We hope you'll look forward to our
future performance.

That concludes today's presentation.
Thank you for your attention.

20
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