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Editorial Policy
The scope of this report covers the 183 companies of the OMRON Group, consisting of 165 consolidated subsidiaries and 
17 nonconsolidated subsidiaries and affiliates accounted for under the equity method (as of March 31, 2018). OMRON 
Corporation contributes to the creation of a sustainable society by offering solutions to social issues through our business 
and by engaging in sustainability initiatives. 
We voluntarily disclose information to our stakeholders. This integrated report conforms to the integrated reporting 
frameworks recommended by the International Integrated Reporting Council and the World Intellectual Capital Initiative 
and refers to Guidance for Collaborative Value Creation issued by Ministry of Economy, Trade and Industry. Sustainability-
related disclosures have been written with reference to the GRI Standards. See our Sustainability website for a 
comparative table. https://www.omron.com/about/sustainability/guide_line/
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About the Cover

OMRON Corporation contributes to sustainable society by means of 
our businesses through innovation driven by social needs. This cover 
represents the upward spiral of societal development through our unique 
SINIC theory.
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Caution Concerning Forward-Looking Statements

Statements in this integrated report with respect to OMRON’s plans and strategies as well as other statements that are not historical facts, are forward-
looking statements involving risks and uncertainties. Important factors that could cause actual results to differ materially from such statements include, 
but are not limited to, general economic conditions in OMRON’s markets, which are primarily Japan, the Americas, Europe, Greater China, and Asia 
Pacific; demand for and competitive pricing pressure on OMRON’s products and services in the marketplace; OMRON’s ability to continue to win 
acceptance for its products and services in these highly competitive markets; and movements of currency exchange rates.
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