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Summary

B Q1 Results

- VG2.0 got off to a good start, achieving a significant sales and profit
growth. Q1 results reached a record high level.

- Particularly, IAB drove the growth of the overall Group with a robust
increase in sales and profit.

- The good results gave us confidence in our strategy.

m Sustainable Corporate Value Creation

- Accelerate the penetration of ROIC management

- Thoroughly practice capital efficiency-oriented management
- Improve shareholder return
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Let me start with today’s key takeaways.
There are two major points I would like to highlight.
The first is our Q1 results.

I am very pleased to report that our results for Q1, significant as the
first reporting period in the first year under our new medium-term
plan, were excellent. We posted significant YoY gains in both
revenues and profits, hitting new record highs for the quarter. I1AB,
in particular, was very strong and was the driver for our overall
performance. The positive start has heightened the confidence we
have in our ability to achieve dramatic growth as set out in our
medium-term strategies.

The second is our efforts to sustainably create corporate value over
time. In the latter part of the presentation, I will talk about my
thoughts as CFO on ROIC management, capital efficiency and
shareholder returns.

Let’s begin the presentation.
Please turn to slide 4.
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Q1 Results

« Achieved robust sales and profit growth, with historical high profits

and margins

» Reached a GP margin of 41.3%; enhanced earning ability steadily

(¥bn)
FY2016 Q1 FY2017 Q1 /Y
Actual Actual
Net Sales 184.5 203.4 +10.2%
Gross Profit 70.8 84.1 +18.7%
(%) (38.4%) (41.3% (+2.9%pt)

Operating Income
(%)

9.8
(5.3%)

22.6
(11.1%

+130.8%
(+5.8%pt)

Net Income
Attributable to Shareholders

7.9

15.5 I +95.8%

1USD (JPY)
1EUR (JPY)

111.1
125.2

IBIEINS)
121.5

+0.4
-3.7
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I will start with Q1 results.

As you can see, sales rose more than 10% YoY and OP improved by
more than 2.3-fold, up significantly from the previous year. At all
levels of profit, both on the basis of absolute value and margins, we
hit new record highs. For your information, the quarterly sales figure
was the second highest on record. GPM, which is a key KPI for
OMRON, rose to 41.3%, only further reinforcing our conviction that
we continue to make progress in improving our ability to generate
profits. As a consequence, OPM rose to 11.1%.
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Sales by Business Segment

IAB drove the growth of the overall Group with a significant
increase in sales.

(¥bn)
FY2016 Q1 | FY2017 Q1 Yy
Actual Actual

Industrial Automation
Electronic & Mechanical Compaonents
Automotive Electronic Components
- 7.8 8.3 +6.6%
Healthcare
Businesses under the Direct Control of HQ

Eliminations & Corporate 1.4 1.3 -5.1%
Total 184.5 203.4 +10.2%

* Certain operations previously included in SSB have been reclassified to Other.
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Next, let us look at the sales results in more detail. Here we show
Q1 sales broken out by segment.

Our mainstay business, IAB, reported substantial topline growth of
more than 20%, and contributed meaningfully to overall sales
growth. The significantly better-than-expected market conditions in
China for the digital industry was a major factor, but we also
attribute our success to our ability to fully capture this opportunity.
In other words, we believe our focus on strategic industries is
delivering results.
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Operating Income by Business Segment

« All the business segments attained profit growth.

- Particularly, IAB sustained robust growth in profit.
(¥bn / % of net sales)

(1) FY2016 Q1 | (2) FY2017 Q1 @) - (1)
Actual Actual

IAB 102 +9.0
Industrial Automation (13.0%) (+7.0%pt)
1.8 ; +1.8
Electronic & Mechanical Components (7.8%) (14.0%) (+6.1%pt)
AEC 1.2 1.4 +0.2
(3.7%) (4.3%) (+0.7%pt)
-2.5 -2.0 +0.5
() ) ()
2.5 3.3 +0.8
Healthcare (10.0%) (12.9%) (+2.9%pt)
Other -1.4 -0.2 +1.2
Businesses under the Direct Control of HQ (-) (-) (-)
Eliminations & Corporate -2.1 -2.8 -0.7
Total 9.8 22.6 +12.8
(5.3%) (11.1%) (+5.8%pt)

* Certain operations previously included in SSB have been reclassified to Other.
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Turning to operating income broken out by segment. Please look at
the column on the far right side of the table. As you can see, profits
improved YoY for all of our business segments. IAB, in particular,
reported very strong growth. The Q1 OPM for IAB exceeded 20%.
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Operating Income Analysis, Y/Y
Achieved profit increase due to significant increase in added value
Fixed
manufacturing
Added
+ Sales up costs down i SG&A up R&D
+ Ratio of added value up Naluesup +0.7 ! -0.8 +0 22 6 (¥
 (+133)
Forex i
9.8 impacts
-0.4
€ >
Gross profit +14.0
FY2016 Q1 FY2017 Q1
Actual Actual
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On this next chart, we show the YoY change in overall operating profit. I
would like to spend a little time to discuss this in more detail.

The waterfall chart shows the YoY change in overall Q1 operating profit,
broken down into the key elements.

The significant YoY growth is partly a function of the challenging
conditions in Q1 FY2016. However, in terms of improving our ability to
generate profits as represented by added value in the chart, you can see
that we were able to make significant gains YoY. On fixed manufacturing
costs, although we were growing sales, we benefited from the
contribution of ongoing restructuring efforts which allowed us to reduce
fixed manufacturing costs by ¥0.7 billion.

SGR&A increased only slightly, by ¥0.8 billion. We had indicated that we
would be proactively investing from this fiscal year. Investments
increased by ¥2 billion, in line with our plan, but this was offset by a
decline of slightly more than ¥1 billion resulting from ongoing
restructuring measures, for a net increase of ¥0.8 billion.

Going forward, we are firmly committed to continuing our investments to
accelerate future growth. As such, fixed costs and expenses will increase
from Q2 onward. We are investing to create a structure that will allow us
to fully capture growth opportunities, and will execute in line with our

plans. 5
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Evolution of Earnings Structure (vs. FY2014* Q1)

Earnings structure has been evolved greatly through rebuilding
earnings structure.

(1) FT2014 Q1 (2) FY2017 Q1  (2) - (1)

Actual Actual

39.7% 41.3% +1.6%pt

SG&A Ratio 23.9% 23.8% -0.1%pt

R&D Ratio 5.8% 6.4% +0.6%pt

YV )

OP Margin 10.0% 11.1% +1.1%pt

USD/EUR 102.0/139.9 111.5/121.5 +9.5/-18.4

* FY2014 full-year sales and OP marked past record high.
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At the outset, I noted that we hit record high profit margin levels in Q1. Using
the next two slides, I will compare Q1 FY2017 results with Q1 FY2014, when
we recorded our previous record highs, to highlight how our profit and
business structures have changed.

I will start with the evolution of our profit structure. Despite a headwind of a
generally appreciating yen, we were able to improve our GPM 1.6 percentage
points (pp) through our own ongoing internal efforts to reform and improve
the profit structures of our businesses and the broad adoption of ROIC
management throughout the organization. We believe that we have clearly
improved our ability to generate profits.

Improved operational efficiencies have allowed us to lower the SG&A ratio by
0.1 pp. However, we are not satisfied with the 10-basis point reduction and will
continue to pursue further efficiencies.

The improved GPM and strong discipline in controlling SG&A has allowed us to
generate funds for investment. We have allocated funds toward investments to
enhance our core technologies and product development. As a consequence,
R&D spend as a percentage of sales has increased by 0.6 pp. We view these
investments as necessary to build for our future. As a result of all this,
although we are increasing R&D spend, our OPM has improved by 1.1 pp.

As you can see, the record high Q1 results in FY2017 reflect the significant
evolution and improvement to our profit structure versus our previous Q1
FY2014.
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Business Portfolio Reinforcement (vs. FY2014 Q1)
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+ Expanded IAB and HCB through portfolio management
- Changed business structure significantly over the past three years

FY2014 Q1 FY2017 Q1
(Net Sales: ¥197.2bn) (Net Sales: ¥203.4bn)

Sales breakdown by

business segment
Industrial Automation (IAB)

Electronic & Mechanical
Components (EMC)

Automotive Electronic
Components (AEC)

Social Systems, Solutions &
Services (SSB)

Healthcare (HCB)

Other, Eliminations &
Corporate

* Certain operations previously included in SSB have been reclassified to Other.
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Next, from the standpoint of measures to enhance our business portfolio,
we had selectively focused on growth industries and have been taking a
disciplined approach to portfolio management. As a result, IAB and HCB
now represent a larger proportion of overall sales. As you can see here,
IAB’s share of total revenue increased by 7 pp to 47%. HCB's share of
revenue rose by 2 pp.

Also, please look at the Other segment, at the bottom of the column.
Businesses included in the Other segment were the target of corporate
restructuring and optimizing in FY2016. As a result, the proportion of
revenue from the Other segment has declined by 7 pp.

These changes over the last three years have clearly allowed us to
convert our business portfolio into one where it is possible to improve
profitability while continuing to grow.

We are increasingly confident that we are on the right track with our
initiatives, given the clear results we are getting from measures to
improve profitability and enhance our business portfolio.

In line with the policies incorporated in VG 2.0, the new medium-term
management plan unveiled in April, we will concentrate investments on
IAB and HCB, which have been driving revenue and profit growth, to
further enhance our business portfolio.
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IAB Background of Growth (1) High Growth in Focus Industries

« Achieved conspicuous outcome mainly in China in FY2016, and
expanded the achievements globally this year

- Realized 38% sales growth in 4 focus industries
Japan, Americas,

Europe, Southeast Asia

Q1 Net Sales (Global) -
of Focus Industries + 38% +33%

(vs FY2016 Q1, on a local currency basis)

Greater China

s g/ ﬂ h + 51%

Rews: Food & Infra-
Auto Digital Beverage structure

FY2016 FY2017 FY2016 FY2017
Q1 Q1 Q1 Q1
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I would now like to talk in more detail about the background to the strong growth
enjoyed by IAB in Q1. It has been and should continue to be OMRON's key growth
driver.

There are several reasons for IAB's strength in Q1.

The first is that we have been able to achieve high levels of growth for the four focus
industries we have identified: Auto, Digital, Food & Beverage and Infrastructure. In
FY2016, we talked about our success in capturing growth in the focus industries in
China.

We have expanded our Global Industry Strategy to regions beyond China and have
been able to grow our business significantly as a result. Specifically, global revenues
for these four industries grew 38% YoY. Greater China revenues for the focus
industries increased 54% YoY, while the aggregate growth of Japan, Americas,
Europe and Asia combined was a very healthy 33% YoY.

Many of our peers in factory automation (FA) are also reporting similarly firm growth,
so there was a contribution from a solid underlying market. Having said this,
according to our internal analysis, we have been able to capture growth above and
beyond underlying market growth. We believe this confirms that our strategies are
correct.

We have also been able to grow revenues for industries outside of the four focus
industries. We attribute this to our success in increasing the number of customers,
and believe this is a strong reflection of how highly the value we provide is rated by
our customers.

This was the first reason for the robust performance.

10
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Have confidence in delivering solutions through integrating the
industry's greatest lineup of products and control application software

—

#4 One Controller |
i ’; g _-‘g;r’“’_ e 1

Extensive Product Lineup
(ILOR+S)

Control Application Software
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The second reason reflects the fact that our customers increasingly
recognize the value of OMRON's solutions. We believe our
comprehensive and broad-based product lineup makes it possible to
create solutions that only OMRON can deliver.

Our greatest strength is our ability to create solutions by combining
the broadest product lineup within the industry and a diverse array
of control application software. We provide a single, easy-to-control
integrated controller that is the fastest in the industry, to deliver
high-speed, high precision control for a vast array of devices. The
key to making this possible is our control application software. We
already have more than 100 control applications; this is the root
source of the value we provide to our customers.

Our solutions proposals leverage our control application software and
devices, matching the needs of our customers in the fast growing
focus industries. We believe our ability to fully capture such growth
has contributed to our robust performance.

Going forward, we will continue to create revolutionary new products

and technologies to further elevate our ability to provide
sophisticated solutions to our customers.

11
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IAB Acquisition of Sentech

« Completed acquisition of Sentech on July 3, 2017
« Expand product lineups to broaden the range of solution proposals

More than 200 models of Vision
industrial cameras

Realize high-mix assembly and
fully-automated quality control
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Separately, as covered in a recent press release, we completed the
acquisition of Sentech on July 3, 2017. This acquisition further
expands our product lineup, which will allow us to broaden the range
of solutions we can provide to our customers.

Sentech boasts more than 200 industrial camera models and has
superior technological expertise in developing high-resolution,
compact solutions for use in factory automation.

Please look at the right-hand side of the slide. Although it may not
look like it, this is a SCARA robot. What we envision is the use of
Sentech’s compact cameras in SCARA robots. Going forward, the
smart cameras embedded in robots will need to have small form
factors and have few restrictions on where they can be mounted. We
believe this will enable increasingly complex assembly processes, the
automation of inspection processes that currently rely on demanding
visual inspections, and new revolutionary manufacturing
technologies.

We will continue to engage in M&A as a tool to further expand our
product lineup and solutions’ capabilities. This will allow us to
develop a business platform with clear growth potential. We hope
you will hold high expectations for our progress on this front.

12
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Q2-Q4 Business Environment by Region (vs. Original Estimates)

Global economy is expected to continue its moderate recovery trend.

Japan
- Steady demand for capex is expected, mainly in the auto and digital industries.

Overseas

» Americas: Auto industry in the U.S. gradually slows down. Concerns about the
future direction remains.

» Europe: Consumer spending and machinery export will continue to drive the
economy’s moderate recovery.

» China: Chinese economy will stay solid, resulting from the effect of recovery in
external demand and infrastructure investment by the government.

» Southeast Asia: Economy pick-up continues due to the recovery in external
demand.
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This covers our performance in Q1.

I would now like to explain our view of the business environment
from Q2 onward by region. Overall, although there is some
uncertainty in certain industries and regions, the global economy

should continue to recover and we see the operating environment as

generally positive.

13
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Q2-Q4 Business Environment by Segment (vs. Original Estimates)

Japan: Semiconductor will stay firm. Capex in auto industry is expected to be active as projected.
IAB Overseas: China is expected to be robust. Capex in digital industry in Southeast Asia will stay solid.
e bstriallAGomE tion European economic recovery will continue. The U.S. will stay firm though uncertainty in the outlook
will remain.

EMC Electronics: Demand for electric power equipment in Southeast Asia and home appliances in China
Electronic & Mechanical [RAASISEERS

Components Auto: Demand in China will remain solid, while worldwide demand shows a weakening tendency.
AEC Japan: Market is expected to be firm, recovering from a sluggish environment last year.
AltomotivelElectronic. Overseas: Chinese market will continue to be firm while growth slows down. North America is
Components expected to be stagnant.

Public Transportation: Demand for upgraded station equipment will continue to be weak.
Road Traffic: Demand for traffic-related terminal upgrades will stay firm as projected.

HCB Japan: Online market will continue to be solid.
Healthcare Overseas: China and Southeast Asia will be robust in the wake of growing health awareness.

Other Environmental Solutions: Market of power storage system will expand despite weak demand for PV
inverters.

Businesses under the
Direct Control of HQ Backlight: Backlight market for smartphone will remain weak.
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Next, I will touch upon our view of the environment from Q2 onward
by business segment.

Highlighting the potential negatives, we do see some uncertainty
around smartphone-related investments, which was the key driver of
growth in Q1. Given the high level of smartphone investment in Q1,
we believe we could see a decline in Q2 from the high levels of Q1.

In addition, for the auto industry, we see some potential risks, such
as a possible peak-out in auto demand in North America. Autos in
China may also be weaker on the back of the termination or
reduction of tax breaks.

When you look at individual industries or regions, there are pockets
of uncertainty. That said, we view the overall operating environment
for mainstay IAB and our other businesses as generally solid.

With regard to our view of the operating environments for each of
our businesses, please refer to the explanations we provide in the
handouts at your leisure.

14
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Our Outlook

Firm business environment from Q2 on

Confidence in IAB strategy

Great evolution of earnings structure
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Based on what we have just discussed, I would like to sum up our outlook.

First, we expect that FA investments will remain strong, and as such, we
expect a solid operating environment from Q2 onward.

Second, we have already seen solid results from our IAB strategies. This has
increased our confidence in our strategies.

Third, we have made significant progress in improving our profit structure.

From Q2 onward, we are committed to accelerating our growth by building on
what we have achieved to fully capture opportunities. We will increase
investments from Q2 onward, to proactively expand capacity and headcount.

I note, as mentioned earlier, the China market in Q1 was stronger than we had
initially expected. As such, our Q1 results came in ahead of our expectations.
In addition, Q1 FY2016 was very challenging: the resulting low base for
comparison contributed to the high YoY improvements in Q1 FY2017.

Given that we have only completed three months of the current fiscal year, we
have chosen to leave the full-year forecasts we announced in April unchanged.
That said, our view of the operating environment is as I stated earlier. We will
review our forecasts thoroughly once we have seen the results of Q2. Subject
to our view at that point, we may choose to revise our full-year forecasts at
that time.

This completes my remarks on our earnings.
15



Sustainable Corporate
Value Creation
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I would now like to turn to a discussion of how I, as the new CFO,
view creating corporate value on a sustainable basis.

16
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CFO Profile

* Formulate the new medium-term management plan VG 2.0 as Senior
General Manager of Global Strategy H.Q.

« From April 2017, promote ROIC management as CFO

Koji Nitto

Director, Senior Managing Executive Officer, CFO

Senior General Manager of Global Strategy H.Q.

Brief Biographies
Apr. 1983 Joined the company

Engaged in technology/product development and

business alliance as an engineer
2002- Promoted M&A and introduced ROIC at Global Strategy H.Q.
Jun. 2006 General Manger of Management Strategy H.Q.,

OMRON Healthcare Co., Ltd.
Mar. 2011 Senior General Manager of Global Resource Management H.Q.

Mar. 2014  Senior General Manager of Global Strategy H.Q. (to present)
Apr. 2017 CFO (to present)
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I will start with a brief biography.

In 1983, I joined OMRON, which was called Tateisi Electronics at the time, as an
engineer. I was mainly involved in the ATM business as an engineer. The ATM
business has since been transferred to a joint venture now run by Hitachi. I was
responsible for product and technology development as well as business alliances.

In 2002, I moved to the Global Strategy HQ. I am concurrently serving as the
Senior General Manager of Global Strategy HQ but before becoming Senior
General Manager, I spent several years at the Global Strategy HQ in a
management role, focusing on M&A and a number of restructuring initiatives.

During that period, I worked with Mr. Oue, who is with us today. Together we
developed the application of concepts such as ROIC management and business
portfolio management at OMRON, and were responsible for their initial adoption.

I subsequently moved to HCB, becoming the General Manager of the
Management Strategy HQ, and then was named the Senior General Manager of
Global Resource Management HQ for OMRON.

After that I returned to the Global Strategy HQ as the Senior General Manager,
taking on the responsibility for developing and executing management strategies
for OMRON as a whole. As a part of this role, I was responsible for the
formulation of the new medium-term management plan VG 2.0, which we
announced in April.

From April 2017, my brief has expanded to include the role of CFO. My role here
is to focus on managing for corporate value creation.

17
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ROIC Management

Responsible for accelerating the penetration of ROIC management
as CFO

ROIC
Management

Down-Top Portfolio
ROIC Tree Management
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This slide encapsulates ROIC Management, a concept with which I
believe you are already familiar. OMRON manages its businesses

using ROIC management. The diagram depicts the structure of ROIC
Management in simple terms.

The most important message I would like to convey using this slide
is the fact that I am ultimately responsible for the execution of ROIC
Management and as CFO, I will focus even more on accelerating
understanding and implementation throughout the organization.

18
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ROIC Management 2.0

Thorough company-wide practice of linking needed management
resources to value to our customers

ROIC Management 2.0 — Translation of ROIC

(V) T T =

- Value to our customers
ROIC =

“N P+ ()]

Needed Loss-Making

mgmt resources mgmt Resources

N
“goods, money, time” Z/ “Muri, Muda, Mura”

(1) Actively invest needed management resources (N) in order to create value
(2) Realize value to customers (V) more than the investment amount (1 1> 1)
(3) Reduce loss-making management resources (L) and shift/invest it in (N)
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I believe that we have shared this slide with you before at a previous results briefing,
as presented by CEO Yamada. Two years ago, we unveiled ROIC Management 2.0,
which is a translation formula for ROIC, as we show here. I, in my role as Senior
General Manager of the Global Strategy HQ, along with my predecessor CFO Suzuki
and Mr. Oue, was very deeply involved in the development and adoption of this
translation formula.

I believe my most important mission as CFO will be to proactively increase the
management resources (variable N) necessary to create corporate value while also
increasing the value we provide to our customers (variable V), although we must
monitor the balance between actively allocating management resources and
profitability.

Furthermore, management resources being wasted or lost (variable L) that decrease
the value we provide for our customers (V) must be reduced in order to maximize
variable N. We will seek to ensure that the virtuous circle functions properly.

As CFO, I will be keenly focused on assessing and quantifying how successful we are
at linking increases in necessary investments (N) to increases in value to customers

(V).

VG 2.0 is a growth strategy. We will prioritize investments for future growth. That
said, we will still expect a minimum of 10% in ROIC and ROE from these growth
investments. Ideally, we will achieve a level between 10% - 15% during the current
medium-term management plan period.

Disciplined implementation of ROIC Management 2.0 will clarify the priorities for
investment. As CFO, I will focus on continuing to manage our businesses with a focus
on capital efficiency.

19
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Acquisition of Treasury Stock

Set the maximum allowance for share repurchase, to improve
shareholder return and capital efficiency

Total

Sakie . Up to ¥20 billion

.....................

Number of
shares

el leii s From July 28, 2017 to
SeCllE LR July 27, 2018

Plan for Directors, etc. (BIP Trust I I, ESOP Trust),” which extends from August 2 to August 31, 2017
as announced on April 27, 2017

Copyright: 2017 OMRON Corporation. All Rights Reserved. 20

As a part of my focus on capital efficiency, I am announcing a share
buyback program for a maximum amount of ¥20 billion. This was
approved by the board today. We have set the ceiling in terms of
number of shares at 5 million. The program will be terminated when
we hit one of the two ceilings. The program will run for a year; we
will be buying back shares over the course of this 12-month period.
We will be flexible in buying back shares, taking a comprehensive
view which factors in the level of cash on hand and the then-current
share price.

20
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Finally, as I touched upon earlier, we have gotten off to an extremely
good start for VG 2.0 and FY2017, the first year of the medium-term
plan. Q1 revenues and profits were up significantly YoY. We believe
the strategies we have deployed in our mainstay IAB business and
improvements to our overall profit structure are bearing fruit. The
Q1 results give us solid confidence in our ability to achieve the VG
2.0 targets for FY2020.

However, I will reiterate that we have as yet only completed 3
months of FY2017 and we still have 9 more months to go. As such,
we have chosen to leave our full-year forecasts unchanged at this
time. We will review the situation as of the end of Q2, and if
necessary, will adjust our forecasts at that time.

As CFO, I am firmly committed to ROIC management in order to
maximize the value we generate for our customers. At the same
time, I will also focus on capital efficiency and enhancing shareholder
returns as well as sustainably creating corporate value.

I humbly ask for your continued support as shareholders and

investors. This completes my presentation. Thank you.
21
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VG2.0 Management Targets

Operating Income

Actual (FY2016)

Targets (FY2020)

¥794.2bn ¥1 Trillion
39.3% >41%
¥67.6bn ¥100bn
10.3% > 10%
10.1% > 10%
¥215.1 > ¥300

* Forex preconditions: 1USD = ¥110, 1EUR = ¥118

Copyright: 2017 OMRON Corporation. All Rights Reserved.
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FY2017 Preconditions: Exchange Rates

FY2017
Preconditions

¥1 fluctuation impact
(full-year, approx.)

Sales OP

¥3.5bn ¥0.5bn

¥0.9bn ¥0.5bn

*If the emerging-market currencies do not link with USD and EUR as expected, the sensitivity will be affected.

Copyright: 2017 OMRON Corporation. All Rights Reserved.
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Down-Top ROIC Tree

« Sales in focus

industries/areas GP Margin —
« Sales of new/focus products |
- Selling price control Added |
- Variable cost reduction, T -value% |
value/%

- Defect cost % 1

« Per-head production # unit | Fixed manuf.
» Automation % (headcount costs %
reduction) ]
« Labor costs-sales % —— SG&A % j
R&D %

« Inventory turnover months |

Workin ital
+ Slow-moving inv. months orking capita

. turnover Invested
- Credits & debts months | Capital
- Facilities turnover Fixed assets furnover
(1/N automation ratio) turnover
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ROIC Definition

<Consol. B/S>

1
=

i H
| Short-term debt '
: Notes and accounts payable — trade I'
H 1
1
1
4

Net income
ROIC = attributable to shareholders

Invested capital

Accrued expenses
I Income taxes payable
L Oier onrrent habilsties -0 o o

Deferred mcome taxes

Tr. . - and . fte
Other long-term liabilities
Total liabilities

Shareholders’ equity
Common stock
Capital surplus
Legal reserve
Retained eamings
Accumulated other comprehensive
income (loss)

Foreign currency translation adjustments

Invested capital*
= Net assets + Interest-bearing debt

1
1
1
1
1
1
1
1
1
i
NET ASSETS :
1
1
1
1
1
1
1
1
1
1

Minimum pension liability adjustments e average of previous fiscal year-end result an
peaticn fihilty's ; *Th f fiscal d result and
Net unrealized gains on available-for-sale] quarterly results (or forecasts) of current fiscal

securities H
Net losses on derivative instruments 1 year.
Treasury stock 1 .
Nongontoling interss i Capital cost forecast at 6%
1 Total net assets = = m o o o o i o o o =
[ ToTmbiies 2o et assets for FY2017 - 2020
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Notes

1. The consolidated statements of OMRON Corporation (the Company) are prepared in
accordance with U.S. GAAP.

2. Projected results are based on information available to the Company at the time of
writing, as well as certain assumptions judged by the Company to be reasonable. Various
risks and uncertain factors could cause actual results to differ materially from these
projections.

3. The presentation slides are based on "Summary of Consolidated Financial Results for the
First Quarter of the Fiscal Year Ending March 31, 2018 (U.S. GAAP)." Figures rounded to
the nearest million JPY and percentage to one decimal place.

Contact:
Investor Relations Department
Global Investor Relations & Corporate Communications Headquarters
OMRON Corporation
Phone: +81-(0)3-6718-3421
Email: omron_ir@omron.co.jp
Website: www,omron.com
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